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Marketing and Communications Officer, 
Midlands and East

Where you fit    










England Director, Midlands and East

Head of Partnerships, Midlands and East


Partnerships Manager, West Midlands

Marketing and Communications Officer, Midlands and East
Job Description - About the Role






        

	Salary: 

	Grade G:  £27,255 per annum

	Hours:
	22.5 hours per week
This role is particularly suitable for job share / compressed hours / school hours. We are very happy to discuss working hours to suit individual circumstances. Ideally this role will provide some cover on a Tuesday and a Wednesday.

	Contract: 

	Permanent



	Base: 

	Flexible. Either in one of the Sustrans offices in Birmingham, Peterborough or Nottingham, or Home based within reasonable travelling distance from one of our three regional offices.



	Travel: 



	The focus of this role is in the Midlands and East region; we may occasionally need you travel during the course of your work including occasional overnights stays (all to be covered by expenses). 


	
	A key part of being the Charity that makes it easier to walk and cycle is that most colleagues cycle, walk, wheel or use public transport for the majority of their work journeys. We support this with free access to a Sustrans pool bicycle and National Standards Cycling Training. 


Benefits: 

· 26 days annual leave plus statutory bank holidays (pro rata for part-time colleagues).
· Long Service Award (additional annual leave).
· Pension scheme with a contribution equivalent to 4% or 5% of basic annual salary.
· Employee Assistance ‘Be Supported’ Programme.
· One free day to volunteer for another organisation or group per year.
· Cycle to Work scheme.
· Numerous discount schemes.
· Colleague groups and networks: Progress Pride network, People of Colour Network, Women's Network, Midlands & East EDI Group.
Overview

This is an exciting time for a creative, imaginative individual to join our Partnerships Team, as a Marketing and Communications Officer. 
Working in collaboration with our existing Marketing and Communications Officer, you will help to build on the team’s strengths in traditional communications work (television, radio, newspapers, magazines), especially with the local media across the region. 

You will additionally have the opportunity to lead on your own specific projects. These projects will include helping us to develop our regional marketing and engagement offer that supports and follows the charity’s guidance on branding / key messages and contributes towards raising Sustrans’ profile.
We are very open to what this might look like, and the ideal candidate will add to our team by bringing lots of new ideas and innovation in the way we communicate with our partners and audiences.  
The role will report into the West Midlands Partnership Manager, whilst working closely with all other regional teams; particularly the England Director, and the Head of Partnerships. This role does not have line management responsibility.
Key Responsibilities 
We don’t expect anyone to be an expert in all these areas and as long as you meet the person specification we can train you in any gaps.
Responsibilities may include:

1. To develop and deliver marketing campaigns that promote Sustrans to partners, funders and the public, in collaboration with all regional teams. 

2. To oversee the production and dissemination of marketing materials and content including brochures, videos, case studies and stories for all regional teams.
3. To identify promotional opportunities (e.g. conferences & events).

4. To develop and deliver communications plans and campaigns that promote active travel and Sustrans to key audiences.

5. To engage diverse audiences, ensuring they are represented and aware of Sustrans’ work.

6. To develop and maintain relationships with key journalists, broadcasters, commentators and bloggers.

7. To draft and disseminate content including press releases, media briefings, articles and opinion pieces, case studies and stories for online platforms.

8. To support the England Director, Midlands and East in the promotion of the charity’s brand in, including ensuring all staff and contracted partners apply Sustrans’ guidance on branding, tone of voice and key messages.

9. To manage Sustrans Midlands and East social media pages, and to provide content for the Sustrans website.

10. To respond to media queries, arrange media interviews, brief spokespeople and act as a media spokesperson.
Person Specification









The following criteria sets out the method by which the skills, knowledge and experience will be assessed against. Our website has a useful guide about how to make a great job application.
	
	Application Form
	Interview



	Specific experience required
	
	

	Experience of working in a communications environment 

	(
	(

	Experience of planning and running marketing campaigns

	(
	(

	Experience of promoting inclusion and engaging with diverse communities


	(
	(

	Experience of working with creative colleagues and agencies and applying brand and style guidelines

	(
	(

	Experience of working with the media

	(
	(

	Experience of organising and promoting events


	(
	(

	Experience of public speaking and delivering presentations

	(
	(

	Experience of working with IT systems such as Microsoft programmes and other databases. 

	(
	(

	Specific skills required
	
	

	Ability to use own initiative and be self-starting


	(
	(

	Positive communications and interpersonal skills and ability to work with people at all levels 


	(
	(

	A proven ability to establish and demonstrate credibility with partner organisations and stakeholders 


	(
	(

	Ability to prioritise and plan a busy workload


	(
	(

	Good understanding of the communications environment, including media, digital and marketing 

	(
	(

	Committed to Sustrans’ vision and the promotion of sustainable transport


	(
	(


Who we are  










We are the charity making it easier to walk and cycle.

We bring people together to create places with clean air and green spaces, where friends and facilities are just a short walk away.

Our vision is cities and towns where everyone can thrive without having to use a car.

We’re also custodians of the National Cycle Network, a UK-wide network of traffic-free paths for everyone, connecting cities, towns and countryside, loved by the communities they serve.

How we work










As an organisation we use our five values to guide us in everything we do: 

Including everyone

One of our key strategic goals is to be a charity “for everyone”, building a more diverse and inclusive Sustrans. We recognise there is much more we can do to bring together diverse life experiences and voices to enable us to more fully understand, access and represent the communities we work in. 
We are here for everyone. We create safe and accessible places, value difference, and support everyone to participate as fully as possible in everything we do.
Having the courage to question

We are not afraid to challenge the status quo. We say what we believe, constructively, even when it’s uncomfortable.

Acting local, thinking big
We make a difference at a local level and we work from the grassroots up. We’re always thinking about the bigger picture and long-term impact.
Getting things done, together

We are doers. If we see a problem we get out there and work with others to find a solution.
Always learning.

We don’t always have the answers. Sustrans asks that all our employees develop their skills, knowledge and experience through training and personal development activities. Sustrans will support you with clear objectives and a supportive management culture - our teams tell us that one of the great things about working for Sustrans is the learning and knowledge sharing opportunities.
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